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Tab.1 Italy C&T consumption in 2011
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Italy cosmetic market
LI Wen—jing
(China National Productivity Promotion Center of Surfactant Detergent, Beijing 100094, China)
Abstract: With the global economic increasing, Italian cosmetic companies are enjoying the crucial revival of foreign trade. The excellent results
of Italian cosmetic companies were discussed; the varied channel and the development of cosmetic segments in Italy were described. Besides,
the development prospect of Italian cosmetic companies was envisaged.

Key words: cosmetic; market; innovation; ltalian
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Shampoo efficacy and formulation design
WANG Jin, CHEN Zhi-long
(College of Chemistry, Chemical Engineering and Biotechnology, Donghua University, Shanghai 201620, China)

Abstract: Shampoo system can be divided into three primary functional parts and two assistant parts based on current demands for shampoo

efficacy. Then, each part was introduced and commented in this paper.

Key words: shampoo; formula design; surfactants; hair care
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