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Sustainability of packaging

HOU Fang-fang

(Guangdong Institute of Eco-Environment and Soil Science, Guangzhou, Guangdong 510650, China)

Abstract: The sustainability of cosmetic and personal care packaging, the choice, usage as well as the recycle of packaging material were related

in this paper. It pointed out that the global packaging trend has changed with the transformation of consumer demand for packaging. Innovation,

sustainability and creativity have been the hot topics of packaging development, and pushed the packaging into green. The sustainability has

become the main trend of packaging material. Decreasing the effect of packaging on environment has become the future development direction.

Key words: cosmetic; packaging; sustainability; recycle
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Spanish cosmetic market
XUE Wei

(National Quality Supervision and Inspection Center of Detergents, Taiyuan, Shanxi 030001, China)

Abstract: In Spain, the sale value of cosmetic and toilet product reduced, while the value of export increased during 2010. Under the influence

of economic recession, domestic spending may keep the low state. However, there are approaches for Spaniards to gain much more profits from

improving the quality and popularity of the products and promoting the exports.
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